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Lomi Marketing is a dynamic marketing agency located in Addis
Ababa that specializes in providing comprehensiv marketing and
promotional services.

Our mission is to assist companies or business in establishing and
enhancing their brand presence in the Ethiopian market while
driving sales growth Our team in Addis Ababa, Ethiopia remains
fully committedto supporting the growth of your business and el-
evating your brand to new heights.
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OUR MISSION

1.Brand Strategy:

WE Develop a comprehensive brand strategy that
defines your brand's purpose, values, positioning,
and target audience. We conduct market research
and competitor analysis to identify opportunities for
differentiation and long-term brand growth.

Visual Identity Design:

lomi marketing Create a visually appealing and co-
hesive brand identity that reflects your brand's per-
sonality and resonates with your target audience.
This includes logo design, color palette selection,
typography, and other visual elements that convey
your brand's essence.

Brand Messaging:

WE Craft compelling brand messaging that com-
municates your unique value proposition and res-
onates with your target audience across various
touchpoints. We ensure consistency and clarity in
your messaging to build brand recognition and trust
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2. Online Advertising 3.Content Production

Engagement Campaigns:

4 Website development

Lead Generation:

Call-to-Action Campaigns:

5.D1gital Marketing
Management

Traffic Generation:







Digital
Marketing
Project
Procedure

At lomi marketing, we understand that
every client is unique, and so are their
needs in the digital sphere. This is why
we've developed a sophisticated digital
marketing project process that aims to
improve your business as much as you.
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SERVICE &
PRICE
PROPOSAL:

We offer comprehensive digital market-
ing services tailored to your needs, rang-
ing from social media management to SEO
optimization, influencer marketing, and
more.

Our pricing is flexible and customizable,
ensuring you get the services you need at
a budget that works for you.

Posting Frequency:

Our posting frequency is optimized for each
platform to ensure consistent engagement
and visibility. We tailor our posting sched-
ule based on audience behavior and plat-
form algorithms.

Number of Social-
Media Accounts:

We manage multiple social media ac-
counts across various platforms, includ-
ing but not limited to Facebook, Instagram,
Twitter, LinkedIn, and TikTok.
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We offer comprehensive digital marketing ser-
vices tailored to your needs,

O 00 O O O

SERVICE PROVIDE
BY LOMI

1.CONTENT

A. Content Format and
Development:

B. Content Topics and
Calendar:

C. Number of SMS per
Month:



2. SEO

Our SEO services optimize your website and
content to boost search engine rankings and
organic traffic, utilizing keyword research, on-
page optimization, link building, and more.
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3. Bulk Email
Management:

We manage bulk email campaigns, from strat-
egy development to execution and perfor-
mance tracking. Our email marketing efforts
are designed to nurture leads, promote en-
gagement, and drive conversions

4. Influencer
Strateg
Ing, an

- Cast-
Goals:

We handle influencer selection, ne-
gotiation, and campaign execution for
your industry, aiming to boost brand
awareness, drive engagement, and
generate leads or sales.




6.Creative and KPI
with Goals.

We develop creative ad content
aligned with your brand identity and
campaign objectives. Key perfor-
mance indicators (KPIs) are defined
to measure the success of each cam-
paign, whether it's brand awareness,
website traffic, lead generation, or
sales.




Detail Digital marketing strategy proposal

O Understand client need and Business Sector
O Comapny Value and Uniqueness
O Current Digital Visiblity and ts level

Executive Summary:

2. Digital market-
ing Guidelines

I Competitor Analysis:

Identification of main competitors.

Analysis of their digital presence, including
strengths and weaknesses.

Comparison of key metrics such as website
traffic,social media engagement, and content
strategy.

II Goal Setting:

SMART goals are defined as specific, measur-
able, achievable, relevant, and time-bound ob-
jectives that are in line with the overall business
objectives.

Examples: Increase website traffic by 30% in
the next six months, generate 20% more leads
through social media advertising within three
months.

III Target Audience:

Detailed description of the target audience
personas.

Analysis of their demographics, interests, on-
line behavior, and pain points.

Example: Persona Name: Sarah, Age: 25-35, Oc-
cupation: Marketing Manager, Interests: Digi-
tal marketing trends, Social Media: Active on
LinkedIn and Twitter.

IV. Digital
Channels Selection:

V.Budget Allocation

VI. Risk Management




VII.Content Strategy:

Create a content calendar with specific topics,
formats, and publishing schedules, tailoring
content to target audience preferences across
channels, including blog posts, videos, info-
graphics, and case studies

VIII. Performance
Measurement:

ldentification of key performance indicators
(KPIs) aligned with the defined goals.

Regular monitoring and analysis of metrics us-
ing tools like Google Analytics, social media in-
sights, and email marketing platforms.

Adjustment of strategies based on perfor-
mance data to optimize results

VX. Implementation
Plan:

Detailed timeline outlining tasks, re-
sponsible parties, and deadlines.

Allocation of resources such as budget,
personnel, and tools.

Integration of various digital marketing
tactics to create a cohesive strategy.

X. Risk Management

Identification of potential risks such as algo-
rithm changes, negative feedback, or technical
issues.

Development of contingency plans to mitigate
risks and minimize their impact on the strategy.

Conclusion:

Team

Establishment -



sAccount Access

»Account Setup

Task assignment

Daily Operation Management

A n = Our marketing company provides daily operation
management services, ensuring the smooth and

effective execution of tasks to meet your business

Setup Process -shortandlong-termgoal

= Weekly report and Monthly report

and KPI deve:lopment Our mgrketing company diligently prepares
monthly and weekly reports, offering compre-
hensive insights into campaign performance and
progress toward goals.

= KPI analysis and Project Evaluation
Our marketing company conducts thorough KPI
analysis and project evaluations, leveraging da-

u TaSk ASSignment ta-driven insights to optimize strategies and en-

sure project success.



Price Proposal

The initial phase of the project will entaila comprehensive strategy
and guidelines development process, which will span over a period of
7 days. This phase will also encompass the setup and configuration of
the required digital platforms.

We will provide weekly reports and monthly in-depth analyses,
which will be diligently reviewed and assessed in alignment with the
predefined goals and objectives of the project




OUR CLIENTS.
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Strategy implemented by Lomi Digital Marketing Agency for Woye Transport, a
company specializing in aggregating load transport vehicles on a transport appli-
cation called “woye."

The project aimed to create brand awareness and promote the concept of easy

shipment local transport to businesses with daily shipment needs and individuals
in need of vehicle transport services

Sample Content I/




Dema Hope Dema Hope

Real Estate

Our marketing campaign for Dema Hope successfully achieved its objectives of
enhancing brand awareness, driving sales, and establishing a strong online pres-
ence. By utilizing engaging content, influencer collaborations, targeted advertis-
ing, and active customer engagement, we were able to effectively reach the target
audience and create a positive impact on Dema Hope
business

Sample Conte
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Lomi Digital Marketing Agency conducted a specialized marketing campaign for Drift
Real-Estate Sales Office, a company categorized as a real estate sales office. The proj-
ect aimed to promote their housing products in different areas of Addis Ababa and
reach potential clients who can afford the housing, ultimately driving sales for Gift Re-
al-Estate,

Sample Content I/
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Woye Transport

https./woyenow.com/



http://woyenow.com/
https://woyenow.com/
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www.lomimarketing.com
lomimarketing@gmail.com
Pizza Downtown Building, 7th floor



http://www.lomimarketing.com 

